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biomass and natural gas into man-made jet More Colorado cities are looking at new
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something other than crude oil at the plant.
Their work has gained the attention of the
federal government, which in December an-
nounced a $22.6 million grant — using federal
economic stimulus money — to help expand
the plant, and to start using up to 20 tons per
day of either Colorado wood chips or Louisiana
sugar-cane residue to make synthetic fuel.
Biofuels Digest named Rentech (AMEX:
RTK) one of the top biofuels companies of 2009
for its work advancing the use of synthetic, re-
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ter has said is responsible for 144,000 jobs
and $760 million a year in state and local
tax revenue.

Though tax-hike requests have been
as popular as bed bugs during the reces-
sion, voters apparently are accepting an
idea long held by tourism officials: that
spending money to promote your com-
mupnity will bring in extra tax revenue
from visitors.

And those outsiders will spend more
money at area restaurants, stores and
community attractions, giving a badly
needed boost to businesses, said Brian
Willms, president and CEO of the Love-
land Chamber of Commerce.

Loveland voters passed a 3 percent
lodging tax in November, Longmont vot-
ers approved a 2 percent lodging tax in
2007 and Estes Park area residents passed
a2 percent taxin 2008.

While the cities sayil's too early to mea-
sure the results, there are clues that mar-
keting efforts made with the new revenue
are getting attention from more potential
visitors. d

Estes Park had a 73 percent increase in
requests for visitors guides in March 2010
over the amount requested in the same
month in 2009, said Peggy Campbell, ex-
ecutive director for the Estes Park Local
Marketing District, Generating more in-
terest in visitation is important because
the city, whose economy is driven largely
by tourism, experienced a drop in sales-
tax revenue of 4.6 percent from 2008 to
2009.

Though Loveland just began collecting
thenewtaxonJan, 1, officials already plan
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Ahot air balloon floats above Lake Loveland, a popular spot for visitors to the city, Loveland voterspassed a
3 percent lodging tax in November to help pay for marketing the community more extensively.

to target conventions, youth sports tour-
naments and other group gatherings in
their marketing efforts, Willms said. His
city never has had a tourism marketing
budget. Partially because of that, visitors
at conventions in Loveland [acilities often
stay in hotels in Fort Collins because they
can find information promoting that city,
he said.

“1 think the return can be very signifi-
cant,” Willms said. “You've got communi-
ties all over the nation that are doing it.
You've got an opportunity to leverage are-
source, hotels, that are the very resource
thatare taking care of the visitors.”

Colorado law allows home-rule cities
to impose local taxes, and some, such as
Denver, have placed a surcharge on hotel
room rates since 1974. But it was only after

passage of a 2007 legislative proposal that
smaller communities such as Estes Park,
which operate under statewide rather
than local laws, were able to go to voters
to ask for similar resources.

The Town of Estes Park had spent more
than $800,000 a year to market the Rocky
Mountain National Park gateway com-
munity. But the new tax allowed the mar-
keting effort to collect $1.163 million in
2009, freeing up city funds for other uses,
said Suzy Blackhurst, communications
coordinator for the Estes Park Convention
and Visitors Bureau.

The visitors bureau was able to create
its first marketing plan, air commercials
in the Denver television market and focus
other resources on national travel web-
sites such as TripAdvisor, Gordon's Guide
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LODGING TAX: New revenue expands tourism marketing

and USAToday.com, she said,

While these efforts most benefjt the in-
volved communities, surveys have shown
that out-of-state visitors to Colorado are
likely to stop in more than one location,
said Richard Scharf, president/CEO of
Visit Denver and chairman of the Colo-
rado Tourism Office (CTO) board.

“Once you get people to consider Colo-
rado, every community can get people to
visit their part of the state,” Scharf said.

Local advertising has become even
more important as the Legislature cut the
state’s $20 million marketing budget to
$15 million the past two years. And it may
be further reduced to $10 million, accord-
ing to Joint Budget Commitiee members.

That funding reduction has caused the
state to pull advertising efforts out of more
distant but lucrative markets such as New
York, CTO Director Kim McNulty said.

Since Loveland passed the lodging tax
in November, 58 percent to 42 percent,
several cities have called officials there to
ask how they can replicate the effort, said
Willms, who declined to identify them.

Jim Clark, president/CEO of the Fort
Collins Convention and Visitors Bureau,
and chairman of the Colorado Associa-
tion of Destination Marketing Organiza-
tions, said he wouldn't be surprised to
see more small towns seek similar taxes
in the near future. He believes Fort Col-
ling' increased marketing has helped it 1o
jump from fifth to third on the list of most
popular destinations in the state, he said.

“If the money is being used to promote
tourism, you can get people on board with
it," he said. :
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