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It's no secret that classic
Americana—from blue-
collar workwear to blue-
blood sportswear—has
been riding a wave of
popularity. The most recent
bid to tap into this

style zeitgeist comes

from K-Swiss, the West
Coast company founded
by immigrants from
Switzerland with a big
American dream. The
brand exploded after
debuting the Classic, the
world's first all-leather
sneaker, on the upper-crust
courts of Wimbledon

in 1966. But K-Swiss'
kicks have always evoked
a California coal, first
captured in the Classic's
precursor, the Vintage
California canvas shoe.
Now reissued, both
low-top and high-top
incarnations of the style
feature the brand's iconic
five stripes and comes in

a series of colors—a mossy
green, hazy blue, and dusty
ebony—that recall the
Pacific at different times

of the day. JF kswiss.com
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Larry Bird and Magic
Johnson revived the
popularity of the NBA

in the early '80s, but it
was Michael Jordan who
redefined sports marketing
forever. His first Nike
signature shoe sold out

in 1985 not only because
he was the game's hottest
player at the time, but
because the sneaker was
among the first to feature
air cushioning (he played
predominantly above

the rim, after all); the NBA

PPLY

even banned it for violating
its uniform policy. Cut to
2010: In honor of its 25th
anniversary, Nike's Jordan
Brand has dropped the Air
Jordan 2010. And while
All-Star Dwayne Wade
may be promoting the new
kicks on the court, the red-
and-black colorway and
radical circular cutout that
echo the originals—and
that logo—make this shoe
a must for ballers and
sneakerheads alike. PW
Jumpman23.com



